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Chicago residence sold by Jameson Sotheby’s International Realty for US$8.5 million



T O P  R E A S O N S  T O  W O R K  W I T H  U S



SOTHEBY’S

INTERNATIONAL

REALTY,

A GLOBAL

BRAND



A  R E M A R K A B L E  B R A N D

Established in 1744 in London, Sotheby’s Auction House was a pioneering business that continues to offer the 

world’s most discerning clientele the opportunity to sell or acquire the rarest, most exceptional treasures. In 

1976, an exceptional real estate company was created from the same passion that guides the Auction House. 

With over 90 Sotheby’s Auction offices and 800 Sotheby’s International Realty offices, the brand is one of the 

most interconnected, truly global networks in the world, providing unmatched, white-glove service.

RM Sotheby’s sold a 1957 Ferrari 250 Testarossa in 2009 for $12,169,784.



THE INDISPUTABLE

AUTHORITY

ON ALL EXCLUSIVE

POSSESSIONS



4 T H  L A R G E S T  L E A D  G E N E R AT O R  T O  O U R  S I T E

Sotheby’s maintains Auction Houses throughout North America, Europe, Asia, and Australia. With annual sales 
in excess of $6 billion, it’s the largest art business in the world. In turn, Sotheby’s International Realty has many 
exclusive and unsurpassed opportunities to market the extraordinary residences represented by our network to 
Auction House clients through print and interactive advertising. Our exclusive event sponsorship opportunities 
also lead to superb listing exposure.

15+ $6BPRODUCING OVER

AUCTION HOUSES IN ANNUAL SALES

IS THE OLDEST
COMPANY ON THE
NEW YORK STOCK
EXCHANGE (NYSE) BID

TICKER SYMBOL

Alberto Giacometti’s Chariot (1951), sold for US$101 million at auction

FEATURED RECORD-BREAKER

November 11, 2015

World Auction Record:
Blue Moon Diamond
$48.5 Million at Sotheby’s, Geneva

12.03 carats
Fancy Vivid Blue
Internally Flawless	             Actual Size

NOTEWORTHY CLIENTELE

71

253

12

86

78

60

of Forbes 100 World’s Wealthiest People

of Forbes 400 Wealthiest Americans

of Forbes 400 50 Under 40 List

of Forbes Top 500 CEOs

of Forbes 100 Wealthiest Americans

of Worth Magazine’s Benefactor 100 List



SOTHEBY’S

INTERNATIONAL

REALTY

AFFILIATES



A  T R U L Y  G L O B A L  N E T W O R K

Founded in 1976 to provide independent brokerages with a powerful marketing and referral program for luxury 

listings, the Sotheby’s International Realty network was designed to connect the finest independent real estate 

companies to the most prestigious clientele in the world.  Our brand’s referral program helps enhance revenue 

potential for both real estate and auction transactions by connecting our network members all around the world.

14,000 REFERRALS

19,000 ASSOCIATES

845 OFFICES

63 COUNTRIES & TERRITORIES





M E D I A  S T R A T E G Y

PRINT     FULL PAGE AD • 7,260,000 COPIES      DIGITAL    SLIDE SHOW BANNER • 52,000,000 IMPRESSIONS*

I M A G I N E  MAGAZINE INSERT

THE NEW YORK TIMES

THE WALL STREET JOURNAL

BLOOMBERG

FINANCIAL TIMES

LUXURY PROPERTIES

THE SUNDAY TIMES OF LONDON

COUNTRY LIFE

ROBB REPORT

SOTHEBY’S PREFERRED MAGAZINE

ART & HOME

APPLE NEWS (iPhone + iPads )

ARCHITECTURAL DIGEST

MANSION GLOBAL

DWELL

SHANGLIU TATLER

PRINT     40 PAGE INSERT • 1,500,000 COPIES •  50 MILE RADIUS OF CHICAGO      DIGITAL   ONLINE MAGAZINE • 140,000 VIEWS

PRINT     FULL PAGE AD • 15,000,000 COPIES • USA, ASIA, EUROPE      DIGITAL    REAL ESTATE TITLE AD • 462,000 IMPRESSIONS*

PRINT     2-PAGE INSERT • 450,000 COPIES • GLOBAL      DIGITAL    BANNER AD • 3,400,000 IMPRESSIONS*

PRINT     SATURDAY INSERT • 2,000,000 COPIES • GLOBAL

PRINT     LISTING PORTFOLIO • 700,000 COPIES • ASIA

PRINT     FULL PAGE AD • 6,900,000 COPIES • UNITED KINGDOM

PRINT     FULL PAGE AD • 312,000 COPIES • UNITED KINGDOM

PRINT     FULL PAGE AD • 600,000 COPIES • SENT TO $2,500,000+ NET WORTH HOUSEHOLDS

PRINT     8-10 PAGES OF LISTINGS • 96,000 COPIES • SENT TO PREMIER SOTHEBY’S CLIENTS

PRINT     8-24 PAGES OF LISTINGS • 400,000 COPIES • SENT TO SOTHEBY’S AUCTION CLIENTS/EVENTS GLOBALLY & AFFILIATE OFFICES

DIGITAL  US BANNER AD = 60,000,000 IMPRESSIONS* • UK BANNER AD = 33,200,000 IMPRESSIONS*

DIGITAL  COMBINED AD UNITS • 18,000,000 IMPRESSIONS*

DIGITAL  BANNER AD • 1,440,000 IMPRESSIONS*

DIGITAL  PINTEREST BOARD • 1,320,000 IMPRESSIONS*

DIGITAL  BANNER AD • 7,000,000 IMPRESSIONS* • ASIA

*Impressions = Number of times an ad is displayed. Our media plan generated over 1 billion impressions last year. The list above highlights some of our top lead-generating 
advertising, but is not comprehensive of our entire media plan.

GOOGLE

DIGITAL  BANNER AD • OVER 80,000,000 IMPRESSIONS*

REACHING 1 BILLION POTENTIAL BUYERS LOCALLY & FROM EVERY MAJOR 
MARKET AROUND THE WORLD WITH ONE CALL TO ACTION:

GO TO SOTHEBYSREALTY.COM



S O T H E B Y S R E A L T Y . C O M

SOTHEBYSREALTY.COM IS THE 

#1 LUXURY REAL ESTATE WEBSITE IN THE WORLD
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people visit our site

different languages

different currencies

average visit

international visits

20M

19

50

12min

45%

20M

11M

2M

5.5M

2M
2.5M

3M

OUR EXCLUSIVE LIFESTYLES SEARCH

Source: Similarweb.com October 2015 - September 2016 *Used by Baird & Warner and @Properties



NEW YORK • LONDON • HONG KONG 
• PALM SPRINGS • ASPEN • NAPLES • 
LOS  ANGELES • PARIS • SYDNEY • MAUI 
• SHANGHAI • MARTHA’S VINEYARD

1 3 5  A F F I L I A T E S  D I S P L A Y  Y O U R  P R O P E R T Y

YOUR PROPERTY PAGE ON EVERY AFFILIATE SITE



WE “OWN”

PRINT 

MARKETING



HIGH QUALITY IMAGES 
ON PREMIUM PAPER

Print ................ 34,000,000 copies

To reach buyers from out of town, we run full page ads in the The New York Times, The Wall Street Journal, 
Bloomberg Markets, and more, placing ads in 34,000,000 copies of publications distributed throughout the 
U.S., Europe, and Asia.

L O C A L  P R I N T  E X P O S U R E

A D D I T I O N A L  P R I N T  E X P O S U R E

30,000

43,500

7,300

3,148

6,675

10,904
14,949

18,200

78,000

11,200

50,000

THE GLENCOE ANCHOR

THE WINNETKA CURRENT

THE WILMETTE BEACON

THE GLENVIEW LANTERN



A P P L E  A D S

Devices have reached over 1 billion unique individuals worldwide

iAd Display Network : Apple News delivers news and magazine stories to 

millions of users. The platform allows us to captivate readers with dramatic, 

full-page ads and high-definition video.

WE ARE THE EXCLUSIVE REAL ESTATE 
PARTNER FOR APPLE NEWS



Our banner ads are prominently displayed on key websites that our buyers 

are most likely to visit.

D I G I T A L  A D S

Extensive and prominent ad placement on world’s top websites

GOOGLE DISPLAY NETWORK



The New York Times and Sotheby’s 
International Realty share a lot of 
similarities. We have a lot of similar brand 
values, and I think both brands are known 
for their integrity, their high quality, they 
are both at the forefront of their respective 
areas, and it really is just a perfect match.

M E D I A  G I A N T  P A R T N E R S H I P S

UNIQUE TO US

• Only our property videos play on the “Find A Home” landing page

• Premium positioning on domestic and international search results

• Exclusive sponsorship of the real estate section slide show which drives leads for featured properties

— Denise Warren, Former Chief Advertising Officer, NYT



From the beginning we saw the value of 
Sotheby’s International Realty’s brand 
uniqueness and what they bring to the 
table. Their insights continue to help us 
pave the way. ...We can help them move 
product and at the end of the day I believe 
that is what is most important to them.

M E D I A  G I A N T  P A R T N E R S H I P S

UNIQUE TO US

— Michael Rooney, Former SVP Chief Revenue Officer, WSJ

• Our brand owns Fridays with exclusive banner ads on the WSJ site and iPad app

• Top banner ad on WSJ real estate search page



UNIQUE TO US

• Saturday insert in the Lifestyle section

• Banner ads on real estate search page & mobile app

UNIQUE TO US

• 2-page insert reaching finance professionals

• Dedicated top banner ad on Lifestyle page

UNIQUE TO US

• The Lifestyle Search was created exclusively for us

• Our brand owns Fridays with exclusive banner ads

Subscribe In print and online

www.ft.com/subsusa
Tel: 1 800 628 8088
For the latest news go to
www.ft.com

Briefing

i Further carmakers in emissions talks
Germany’s motoring watchdog is in talks with
several manufacturers over pollution levels
uncovered in road tests following the Volkswagen
emissions scandal. The regulator also named the 16
groups it has been scrutinising.— PAGE 13

iNewECBpush to harmonise bank rules
The European Central Bank has made a fresh bid to
level the playing field for lenders in the currency
area, in a bid to encourage confidence among
institutions about cross-border lending.— PAGE 4

iRajoy hits back over Catalan declaration
The Spanish premier has accused independence
leaders of trying to “abolish democracy” as he
spearheaded a legal challenge to their latest push
for a split.— PAGE 2; EDITORIAL COMMENT, PAGE 8

i£71bn offermarks biggest brewing deal
Anheuser-Busch InBev has formally
offered £71bn for SABMiller, in a
takeover that could see a new group
sell more than one in four of the
world’s beers.— PAGE 13; LEX, PAGE 12;

‘MEGABREW’ DEAL, PAGE 14

iBrazilmining townswary of shutdown
Moves to shut down mining in the state of Minas
Gerais after last week’s disaster could hurt the very
people they are meant to protect as cities depend on
the industry for 85 per cent of their budgets.— PAGE 3

iBeijing tieswithWorld Bank threatened
China risks losing its seat at the bank’s top table
with the departure, a year before his term ends, of
its top official, a move set to complicate further
Beijing’s relationship with the institution.— PAGE 5

i Low-endUS corporate debt yields climb
Yields on lower-quality US investment grade
corporate debt have hit their highest level since the
2013 rout as investors are increasingly discerning
ahead of an expected Fed rate rise.— PAGE 20

Support for the euro

Source: Eurobarometer

% thinking euro is a good thing, Oct 2015
(change since Oct 2014, % points)

40 50 60 70
Ireland

Germany
Austria
Greece

Spain
Portugal

Eurozone
France

Belgium
Netherlands

Italy

Datawatch

Saudi suffragettes
The women struggling to win
their rights — ROULA KHALAF, PAGE 8

Fitting in
How companies can adapt to
foreignmarkets — JOHN GAPPER, PAGE 9

Stress test
Why employers need to face up to the
issue of anxiety at work — BIG READ, PAGE 7

THURSDAY 12 NOVEMBER 2015 WORLDBUSINESSNEWSPAPER USA $2.50 Canada C$3.00

World Markets

STOCK MARKETS

Nov 11 prev %chg

S&P 500 2081.80 2081.72 0.00

Nasdaq Composite 5091.60 5083.24 0.16

Dow Jones Ind 17756.67 17758.21 -0.01

FTSEurofirst 300 1494.18 1484.50 0.65

Euro Stoxx 50 3449.17 3425.40 0.69

FTSE 100 6297.20 6275.28 0.35

FTSE All-Share 3455.77 3444.31 0.33

CAC 40 4952.51 4912.16 0.82

Xetra Dax 10907.87 10832.52 0.70

Nikkei 19691.39 19671.26 0.10

Hang Seng 22352.17 22401.70 -0.22

FTSE All World $ 269.65 268.70 0.35

CURRENCIES

Nov 11 prev

$ per € 1.073 1.069

$ per £ 1.520 1.511

£ per € 0.706 0.708

¥ per $ 122.910 123.265

¥ per £ 186.805 186.254

€ index 84.692 85.053

SFr per € 1.077 1.077

Nov 11 prev

€ per $ 0.932 0.935

£ per $ 0.658 0.662

€ per £ 1.417 1.413

¥ per € 131.864 131.813

£ index 93.090 92.839

$ index 106.142 105.995

SFr per £ 1.526 1.521
COMMODITIES

Nov 11 prev %chg

Oil WTI $ 43.06 44.21 -2.60

Oil Brent $ 46.10 47.44 -2.82

Gold $ 1085.90 1087.10 -0.11

INTEREST RATES

price yield chg

US Gov 10 yr 97.03 2.34 0.00

UK Gov 10 yr 99.54 2.06 0.03

Ger Gov 10 yr 103.69 0.61 -0.01

Jpn Gov 10 yr 100.81 0.32 0.00

US Gov 30 yr 95.39 3.11 0.00

Ger Gov 2 yr 101.47 -0.35 0.00

price prev chg

Fed Funds Eff 0.12 0.14 0.02

US 3m Bills 0.14 0.08 0.06

Euro Libor 3m -0.09 -0.08 -0.01

UK 3m 0.58 0.58 0.00
Prices are latest for edition Data provided by Morningstar

MURAD AHMED — BERLIN
RICHARD WATERS — SAN FRANCISCO

Microsofthas throwndownachallenge
to the US tech industry with a radical
newregime to try toprotect thedataof
some of its biggest European custom-
ers fromUSgovernmentover-reach.

The arrangement, which will ringfence
European data with a new legal set-up
designed to put it beyond US courts and
the country’s national security estab-
lishment, is one of the most drastic
corporate responses yet to the Ameri-
caninternetspyingscandal.

Technology analysts called it a
“watershed moment”, describing the
manoeuvre as the first time a major US
tech group had accepted its inability to
protect customer data from the US gov-
ernment. The plan exposed the flaws in
other recent attempts by US tech

companies to ease European fears by
simply opening more data centres in
Europe, since these were still exposed to
USintrusion, theyadded.

The US software company said it
would allow foreign customers to hold
data in new European facilities that are
under the control of Deutsche Telekom,
theGermantelecommunicationsgroup.

The legal and technical arrangement
is intended to put the data of European
government and business customers,
along with millions of citizens, com-
pletelyoutofreachofUSauthorities.

It could have a ripple effect across the
industry, creating a new privacy stand-
ard that customers may soon demand
from other “cloud computing” provid-
erssuchasGoogle,AmazonandOracle.

Silicon Valley groups are struggling to
regain the trust of European customers
in the wake of disclosures by NSA

whistleblower Edward Snowden about 
internetsurveillancebyUSagencies.

“We need to earn trust of our
global customers and operate globally.
That’s at the cornerstone of how we’ve
done business and how we will continue
to do business,” Satya Nadella, Micro-
softchiefexecutive, said.

Analysts said Microsoft’s concession
could complicate negotiations between
US and EU politicians on a transatlantic
data sharing pact known as “Safe
Harbour”. Talks have been faltering for
monthsoverthe issueofsurveillance.

Last month, Europe gave a stinging
rebuke to the transatlantic alliance,
scrapping a 15-year pact that allowed US
tech groups to ship personal informa-
tion about European citizens wholesale
totheUS.
Editorial Comment page 8
Demands for privacy page 16

Microsoft challengesUS tech rivals
with anti-snoopingmove inEurope

The case of a group of Syrian and Iraqi
children flown from Athens to
Luxembourg in a blaze of publicity has
highlighted tensions in Europe’s
response to the refugee crisis. Greek
prime minister Alexis Tsipras called it a
‘trip to hope’ but other senior EU
officials were furious that the mission
would undermine attempts to stem the
flow of refugees. The EU will make a
new attempt to tackle the issue today,
meeting African leaders in Malta.
Report i PAGE 6

EU split on refugees before
meeting with Africa leaders

© THE FINANCIAL TIMES LTD 2015
No: 39,009★

Printed in London, Liverpool, Glasgow, Dublin,
Frankfurt, Brussels, Milan, Madrid, New York,
Chicago, San Francisco, Washington DC, Tokyo,
Hong Kong, Singapore, Seoul, Dubai
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The share of the
eurozone population
reporting that the
single currency is
a good thing rose
4 percentage points
to 61 per cent over
the year, up from
45 per cent in 2007.
Despite its rise in
popularity, fewer
than half of Italians
have a favourable
view of the euro

LAURA NOONAN — LONDON
BEN MCLANNAHAN — NEW YORK

Graduates fromtheworld’s top
10 business schools are 40 per
cent less likely to choose a
career in banking than they
were before the multibillion-
dollar losses, trading scandals
and shrinking pay packets of
thepast fewyears.

Analysis by the Financial
Times of the career paths of
graduates from the top 10 MBA
programmes shows just
10.6 per cent are now choosing
banking as a career compared
with17.4percent in2008.

The 6.8 percentage point
drop translates into a 40 per

cent difference in banking’s
popularity before and after the
financialcrisis.

Wall Street’s biggest banks,
including Goldman Sachs and
JPMorgan, have been displaced
by tech companies such as
Amazon and Google as gradu-
ates shun the insecurity and
long hours of finance in favour
of more entrepreneurial pro-
fessions, or employers such as
theconsultancyMcKinsey.

The shift in sentiment stands
in contrast to the pre-crisis
boom years when Wall Street
and the City of London domi-
nated MBA recruiting. The big-
gest decline is at Harvard Busi-
nessSchool,wherethepopular-

ity of investment banking has
fallen by more half among its
690job-seekinggraduates.

“Banks are now much less
appealing, especially in
Europe,” said Alan Johnson,
managing director at pay con-
sultant Johnson Associates.
“The pay, the rules, the over-
sight, the politics, the bureauc-
racy — firms are not nearly as
attractiveas theyusedtobe.”

The fall in the popularity of
banking has also outstripped
that of the overall financial sec-
tor, which includes insurance
and fund management, whose
appeal has fallen by 23 per cent.
John Reed page 9
Beyond Banking series page 17

Class apart Big tech takes over as
MBAgraduates shunbanking careers

DEMETRI SEVASTOPULO
— NORFOLK, VIRGINIA
PILITA CLARK — LONDON

JohnKerry, theUSsecretaryof state,has
warned that the Paris climate change
talks will not deliver a “treaty” that
legally requires countries to cut carbon
emissions, exposing international
divisionsoverhowtoenforceadeal.

The EU and many other countries
have long argued that the accord due to
be finalised next month should be an
“international treaty”containinglegally
bindingmeasures tocutemissions.

But in an interview with the Financial
Times at Norfolk naval base in Virginia,
which is threatened by the prospect of
rising sea levels, Mr Kerry insisted that
the agreement was “definitively not
goingtobeatreaty”.

It would still contain measures that
would drive a “significant amount of
investment” towards a low carbon
globaleconomy,hesaid.

But he added: “They’re not going to be
legally binding reduction targets like
Kyoto or something,” a reference to the
1997 UN treaty that contained targets
forcuttingemissions thatcountriesrati-
fying itwere legallyobligedtomeet.

Delegates from 195 countries are due
to finalise a new global climate accord in
Paris that will replace the Kyoto treaty,
which failed to stop emissions rising.
The US signed but did not ratify it,
largely because it did not cover China,
nowtheworld’s largestcarbonpolluter.

The Paris deal is supposed to cover all
countries. But Mr Kerry’s comments
underline the differences between the

USand othernationsoverhowto ensure
it is robust enough to shift billions of
dollars of investment away from fossil
fuelsandtowardsgreenerenergy.

A spokeswoman for the European
Commission said: “For us and for many
other countries, we would like the Paris
agreement to be in the form of a proto-
col or a treaty. That represents the
strongest expression of political will and
also for the future it provides predicta-
bilityanddurability.”

Privately, EU officials acknowledge
that the Obama administration is eager
for a deal in Paris, but not one with
legally binding measures because these
would strengthen arguments the deal
needsapproval fromahostileSenate.

To that end, negotiators are trying to
craft an agreement that satisfies all
sides. One option is to make its rules and
procedures legally binding, but not the
actual targets in many of the climate
pledges that nearly 160 countries have
madethisyear for thedeal.

The issue is particularly sensitive
ahead of the 2016 presidential election
given the chasm between the Demo-
crats and most of the Republicans run-
ning for the White House over the need
andurgencytotackleclimatechange.

Mr Kerry said it was too early to tell
how the Republican-controlled Con-
gresswouldrespondtoaglobaldeal.

While he praised China’s role in trying
to reach an agreement, he said some
other countries, such as India, were a
“challenge” and needed more encour-
agementtohelp“bringthemalong”.
Interview page 2

Kerrywarns
climatedeal
will not be
legally binding
3 Split over Paris measures exposed
3Hostile US Senate spells uncertainty
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PRIVATE ISLAND, BAHAMAS

Private 47 acre isla
nd with harbour easily accessib

le 

from the Atlantic side. 7 beaches and elevations up 

to 90’. Life is le
ss ta

xing offsh
ore. US$15,600,000. 

George.Damianos@SothebysRealty.com 

Damianos Sotheby’s International Realty

+1 242.424.9699   |   
SIRbahamas.com

AIGUES-MORTES, FRANCE

Among our wine estates, re
stored XVII C

entury 

castle of 3,000 sq m. 10 suites. 7 hectares of 

vineyard. Outbuldings. Tennis, c
inema, indoor pool 

with spa, outdoor heated pool. Price upon request.

Immobiliere Foch Sotheby’s International Realty

+33 (0) 4675 73410   |   
sothebysrealty.com

KENTFIELD,  CALIFORNIA

Barry Zito’s 7,000+ sf e
state with lake and mountain 

views, pool, sp
a, 3 full and 2 half baths in the main 

residence. $9,775,000. Max Applegarth, Bill B
ullock 

& Lydia Sarkissia
n. b.bullock@deckerbullocksir.c

om

Decker Bullock Sotheby’s International Realty

+1 415.517.7200   |   
globalestates.com

RANCHO SANTA FE, CALIFORNIA

Designed to capture the natural beauty of The 

Bridges, th
is 6 BR property features golf course, 

orange grove & panoramic views. W
alls o

f glass open 

to the expansive pavilion. $9,300,000. K. Ann Brizolis.

Pacifi c Sotheby’s International Realty

+1 858.756.4328   |   
kabrizolis.com

GREENWICH, CONNECTICUT

Exquisite
ly renovated, this st

unning Round Hill estate 

offers 4.44± acres of private serenity. Main house, 

guest house, pool with pool house and enchanting 

gardens. W
EB: 0066899. $6,995,000. Lee Weld.

Sotheby’s International Realty Greenwich Brokerage

+1 203.869.4343  |  s
othebyshomes.com/greenwich

NEW CANAAN, CONNECTICUT

Enchanting 8,200 sf s
tone estate on 2.6 landscaped 

acres. C
hef ’s kitchen, lib

rary, gallery hall, th
eater 

room and an infi nity edge pool. W
EB: 99060165. 

$5,995,000. Rachel Walsh. rwalsh@wpsir.c
om.

Willia
m Pitt Sotheby’s International Realty

+1 203.912.5908   |   
FerrisHillN

ewCanaan.com

KEY L ARGO, FLORIDA

Enjoy beautiful sunrises fro
m this m

odern 

architectural masterpiece. Ocean views, privacy, 4 BR 

suites, pool, 185’ water fro
ntage and 70’ canal dockage. 

$5,800,000. Russell.Post@sothebysrealty.com

Russell Post Sotheby’s International Realty

+1 305.367.2027   |   
RussellPostSIR.com

BRONXVILLE,  NEW YORK

Beautifu
l brick Colonial with lovely details in

 

move-in condition with designer kitchen and 

spacious yard. $1,750,000. Kathleen Collins. 

kathleen.collins@juliabfee.com

Julia B. Fee Sotheby’s International Realty

+1 914.620.8682   |   
juliabfee.com

NEW YORK,  NEW YORK

Penthouse terraced triplex offers 9 into 7 rms with 

spectacular river views. W
EB:0019189. $14,950,000. 

Elizabeth Lee Sample & Brenda S. Powers

Sotheby’s International Realty

East Side Manhattan Brokerage

+1 212.606.7685/7653   |   
sothebyshomes.com/nyc

NEW YORK,  NEW YORK

5,000± sf to
wnhouse in the Village. Original 19th 

century details, c
lassic moldings and high ceilings. 

WEB: 0136649. $10,200,000. Keith Copley & Chris Au.

Sotheby’s International Realty

Downtown Manhattan Brokerage

+1 212.431.2469   |   
sothebyshomes.com/nyc

NEW YORK,  NEW YORK

One-of-a-kind 7 room penthouse with river and city 

views. H
igh ceilings, hardwood fl oors and a large 

terrace. WEB: 0019306. $4,750,000. Olga Neulist.

Sotheby’s International Realty

East Side Manhattan Brokerage

+1 212.606.7707 | sothebyshomes.com/nyc

NEW YORK,  NEW YORK

Bright Tribeca corner condo loft. 1
 BR, 1 bath easily 

converts to
 a 2/2. 10’7”± ceilings, hardwood fl oors and

roof deck.WEB: 0137147. $2,095,000. Kathryn Swift

Sotheby’s International Realty

Downtown Manhattan Brokerage

+1 212.810.4955   |   
sothebyshomes.com/nyc

HOUSTON, TEX AS

185 acre estate. 25 acre Emerald Lake, fi sh
ing, helipad, 

estate and guesthouse, pool, boathouse, japanese and 

botanical gardens and miles of trails! $
24,500,000. 

Lauren Haass.  l
auren.haass@sothebysrealty.com

Kuper Sotheby’s International Realty

+1 210.294.2728   |   
emeraldlake-hmr.com

NEW YORK,  NEW YORK

110 East 87th Street. 6 room condo penthouse. Full 

fl oor with 1,950± sf in
terior and 1,000± sf te

rrace. 

WEB: 0019047. $5,250,000. Michael Pellegrino.

Sotheby’s International Realty

East Side Manhattan Brokerage

+1 212.400.8731   |   
sothebyshomes.com/nyc

NEW YORK,  NEW YORK

Views of Central Park and the NYC skyline, this 5 room 

aerie occupies half of the 30th fl . o
f the Carlyle Tower. 

WEB: 0019394. $4,900,000. RobertaGolubock.

Sotheby’s International Realty

East Side Manhattan Brokerage

+1 212.606.7704   |   
sothebyshomes.com/nyc

JACKSON HOLE, WYOMING

72 acre property has 2 enhanced creeks, Snake River 

frontage & Teton views. 6 BR guest home, climbing 

wall & gym. Located in Bar B Bar Ranch. $24,750,000. 

Spackmans & Associates. sp
ackmans@jhsir.c

om

Jackson Hole Sotheby’s International Realty

+1 307.739.8132   |   
spackmansinjh.com

TOULOUSE,  FR ANCE

South Toulouse, settled on a park of 4.5 hectares, 

this sp
lendid citadel of 1,600 sq m overlooks the 

valley. This historic 800 sq m castle has been fully 

and authentically restored. 

Immobiliere Foch Sotheby’s International Realty

+33 (0) 4675 73410   |   
 sothebysrealty.com

PALO ALTO,  CALIFORNIA

Located in one of Palo Alto’s m
ost so

ught after 

neighborhoods, th
is custom home melds clean lines 

with the neighborhood’s craftsm
an-sty

le aesthetic. 

Center of Silicon Valley. $8,950,000. Michael Dreyfus. 

Dreyfus Sotheby’s International Realty

+1 650.485.3476   |   
DreyfusSIR.com

KENTFIELD,  CALIFORNIA

Beautifully fi nished 7 BR, 8.5 bath gated estate. 

Library, wine cellar, pool, sp
a, guest house, and 4 car 

garage. $7,995,000. Max Applegarth, Bill B
ullock, 

& Lydia Sarkissia
n. b.bullock@deckerbullocksir.c

om

Decker Bullock Sotheby’s International Realty

+1 415.517.7200   |   
globalestates.com

ROSS,  CALIFORNIA

Gated compound with residence on ±2 acres. 6 BR, 

7.5 baths in the main house, separate 2-sto
ry guest 

quarters. $
13,500,000. Max Applegarth, Bill B

ullock, 

Lydia Sarkissia
n. b.bullock@deckerbullocksir.c

om

Decker Bullock Sotheby’s International Realty

+1 415.517.7720   |   
globalestates.com

© MMXIV Sotheby’s International Realty Affi  lia
tes, Inc. All Rights Reserved. Breton Landscape, used with permission. Sotheby’s International Realty® is a

 licensed trademark to Sotheby’s International Realty Affi  lia
tes, Inc. 

An Equal Opportunity Company. Equal Housing Opportunity . Each offi  ce is In
dependently Owned and Operated except offi  ces Operated by Sotheby’s International Realty, Inc. 

sir.com
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Financial Times
The Financial Times showcases the 
finest residential properties on the 
market and provides sage advice to 
a discerning audience of high-end 
private owners, as well as investors, 
every Saturday in its stand-alone 
“House & Home” section. Targeting 
upscale readers who are passionate 
about home and living, this full-color 

supplement is the world’s only weekly property and 
lifestyle section, which is internationally focused and 
globally-distributed every weekend.

Circulation: 219,000
Geographic distribution: Global
Readership: 1,290,000
Male / Female ratio: 81% / 19% 
Average household income: $200,000+
Median age: 55
Number of listings per page: 20

B U S I N E S S
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Guana Cay, Abaco, Bahamas Lyford Cay, Bahamas

Muskoka, Ontario,Canada

www.sir.com

Unique opportunity to acquire one of the last largest undeveloped properties 
in Muskoka, Canada's summer playground for the rich and famous. Create the 
ultimate family compound with this beautiful 15 acre property, which has 1,352 
feet of south-facing shoreline, severed into 3 lots. Enjoy absolute privacy with 
untouched picturesque Muskoka landscape.   

这是在加拿大备受名人与富豪宠爱的夏日旅游圣地穆斯科卡购买尚未被开发的地

产独一无二的好机会。该地产面积15公顷，可被分为3块（可独立出售），拥有长达

1,352英尺（约410米）的南向海岸线，适合建造大型家庭别墅，以及在不被打扰的

私密环境中尽享穆斯科卡纯粹自然的优美风景。

Price: $6,399,000 or purchase individually 
价格：6,399,000美元，亦可单独购买 

 

Sotheby’s International Realty Canada

sothebysrealty.ca/en
Contact: Storey Badger    |   T +1 705.706.4400
Email: sbadger@sothebysrealty.ca

Pointe-Claire, Québec, Canada
One of a kind heritage masterpiece! Absolutely stunning, very large property 
with water views in prime location. Modern amenities with luxury finishings 
throughout, 30’ cathedral ceilings, 2 wine cellars, butler's pantry, gym, yoga 
studio, spa, beautiful outdoor living space, pool and pool house. This home is 
truly spectacular! WEB: 22006237

绝无仅有的遗产级建筑杰作，绝对令人震撼的大型房产：它拥有无敌海景，位置

一流，并配备有各种现代设施和从内到外的豪华装饰、30英尺（约9米）高的大教

堂风格屋顶、2座酒窖及餐具室、健身房、瑜珈室、SPA、泳池、台球室以及风景优

美的户外生活空间。总之，这是一处令人赞叹不已的华丽房产！WEB: 22006237

Price $5,500,000 CAD                                            价格：$5,500,000 加元

Sotheby's International Realty Québec

sothebysrealty.ca
Contact: Cassandra Aurora  |  T +1 514.293.2277 
Email: caurora@sothebysrealty.ca 

SOTHEBY'S INTERNATIONAL REALTY

Gumelemi Cay, a private island within the Baker’s Bay Golf & Ocean Club 
Community. With 3 private beaches and 8 acres, just offshore the ultra-exclusive 
Baker’s Bay Resort. Just a 1 minute boat ride to the club, golf course, spa and 
fitness centre and the finest dining in the Bahamas. The Abacos are known for their 
stunning white sand beaches, sport fishing, sailing and boating. WEB: 25EWS7

古梅里美岛是巴哈马阿巴科群岛中的一座私属小岛。它位于贝克湾高尔夫与海洋俱乐部

的水域中，占地8公顷，拥有3片私家沙滩，乘船仅需一分钟便可抵达邻近的瓜纳岛，享

受贝克湾俱乐部在岛上的会所、高尔夫球场、SPA、健身中心及顶级餐馆。古梅里美岛和

瓜纳岛都属于阿巴科群岛，后者以其雪白的沙滩、游钓和划船闻名遐迩。WEB: 25EWS7

Price: US$17,900,000                              价格：17,900,000美元

Damianos Sotheby’s International Realty

SIRbahamas.com
Contact: George Damianos   |   T+1 242.424.9699
Email: George.Damianos@SothebysRealty.com

Newly built 6,800 sf, 5 BR, 5.5 bath home, with a timeless British colonial style. 
Features expansive golf course views and a dramatic great room, with 18 foot 
vaulted ceiling. Elegantly furnished by renowned designer Amanda Lindroth. 
The Bahamas has no income, capital gains or inheritance taxes. WEB: 77941

这一项目面积6,800平方英尺（约630平方米），拥有5个卧房、5个浴室及一个共

用浴室，有着历久弥新的英国殖民地色彩。紧邻风光旖旎的高尔夫球场，特色鲜

明的多功能大厅有着高达18英尺（约5.5米）的拱形天花板。精致的装饰出自著

名设计师Amanda Lindroth的手笔。巴哈马群岛不设任何所得税、资本收益税及

遗产税。WEB: 77941

Price: $5,650,000                                                         价格：5,650,000美元
                   

Lyford Cay Sotheby's International Realty

SIRlyfordcay.com
Contact: Nick Damianos   |   T +1 242.376.1841
Email: Nick.Damianos@SothebysRealty.com
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Luxury Properties
Established in 2004, LP-Luxury Properties has 
positioned itself as the premier publication 
for international luxury real estate in Asia and 
beyond. LP, offered bilingually in English and 
Chinese lifestyle magazine is the preferred choice 
for investors looking to purchase outstanding 
properties in the Asia-Pacific region and 
worldwide. In addition to a comprehensive 
portfolio of luxury listings, each issue features 
sought-after communities, emerging luxury 
markets, news and analysis, design trends and 
other advice for high-end buyers.

Geographic distribution: Asia
Readership: 146,000
Male / Female ratio: 65% / 35%
Number of listings per page: 4

Asia’s premier publication for international 

luxury real estate

United Kingdom’s market leader for property 

advertising

Hong Kong’s most influential paper for the 

business elite

F O R E I G N  M A R K E T



UNIQUE TO US
• Our brand dominates the homepage 36 times a year
• Exclusive ad on Celebrity Homes Video

UNIQUE TO US

• Exclusive banner ads on the Home Channel
• Integrates our properties on their Pinterest board

UNIQUE TO US

• Ads featuring our properties on the site’s “Hot Spot”
• A channel created for us promoting our celebrity homes 

 

D E S I G N

-Giulio Capua, Publisher, Chief Revenue Officer of Architectural Digest



Sent to 12,000 of the highest spending, premier 

clients of Sotheby’s Auction internationally

 

The Ravinia Festival attracts about 650,000 

listeners to some 120 to 150 events that span all 

genres from classical music to jazz to musical 

theater every June through September

Our own magazine distributed to 50,000 Sotheby’s 

Auction clients, all 70 Sotheby’s Auction offices 

around the world, and at high-profile auction events 

in NYC, London, Paris, LA, and Hong Kong

S P E C I A L T Y  P R I N T



WE SYNDICATE

DIFFERENTLY...

AND REPORT

RESULTS

S O T H E B Y S R E A LT Y. C O M

LUXURY  ESTATE

REAL-Buzz
Global Real Estate Network



L I S T I N G  S Y N D I C A T I O N

• THE HIGHEST QUALITY PHOTOS

• THE HIGHEST LEVEL OF ACCURACY

• ANALYTICS REPORTING RESULTS

We have our own 
version of MLS and 
syndicate directly to 
third-party sites, ensuring:

4 OF OUR TOP 10 LEAD GENERATING SITES DISPLAY 
SOTHEBY’S INTERNATIONAL REALTY PROPERTIES ONLY:

SothebysRealty.com • Real-Buzz.com • HomeAdverts.com • LuxuryEstate.com



WE KNOW WHO 

YOUR BUYER IS 

BEFORE YOU EVEN 

LIST WITH US



D E M O G R A P H I X

We use purchasing behavior, brand affinity, household demographics, and other consumer interest information 

to identify our most likely buyers. 

DEMOGRAPHIX GIVES YOU INSIGHT INTO WHO YOUR BUYER IS:  

ESTABLISHED ELITE

- Home Owner: Age 46+

- Married/Single, No Kids

- Net Worth: $2MM+

- Where They Shop: Nordstrom, Chico’s

- What They Read: Architectural Digest,              	
                                Huffington Post

WHERE OUR BUYERS COME FROM

LOCAL
5-MILE RADIUS 
OF PROPERTY

LOCAL
50-MILE RADIUS 
OF PROPERTY

INTERNATIONAL

MIDWEST

SOUTH
EAST

WEST

45%

15%

10%9%

8%

7%

6%

SUMMIT ESTATES

- Home Owner: Age 36-65

- Married with Kids

- Net Worth: $2MM+

- Where They Shop: Apple Store,

                                  William Sonoma 

- What They Read: Vanity Fair, WSJ.com

CORPORATE CONNECTED

- Home Owner: Age 36-75

- Net Worth: $1-2MM

- Where They Shop: DSW, Whole Foods

- What They Read: Consumer Reports,   	

	                  CNET.com

Source: Analysis of internal sales records



*As of July 2016

48,000

50,000

260,000

30,000

30,000

17,000

5,000

SOTHEBY’S INTERNATIONAL REALTY SOCIAL MEDIA FOLLOWERS

S O C I A L  M E D I A  M A R K E T I N G

FACEBOOK ADVERTISING

Our Facebook ads are aimed at the buyers 

who are most interested in your property by 

targeting their location, household income, 

interests, age, and more.



U N I Q U E  M A R K E T I N G  I N I T I A T I V E S

SKY TOUR

Introducing Chicagoland’s first helicopter 

home-buying tour for properties starting at 

$1,500,000.

Elevate your experience and find your next 

home with us from the sky.



OUR LISTINGS

ARE DISPLAYED

IN OVER 500

OFFICES 

WORLDWIDE



C O N S I S T E N T  &  E F F E C T I V E  P R O P E R T Y  M A R K E T I N G

By maintaining consistency in our property marketing across our network, Sotheby’s International Realty creates 

effective brand recognition. Whether a listing is in Tokyo, New York, Paris, or Chicago, the basic marketing 

plan for that property will include the same recognizable blue sign, top quality marketing materials using only 

professional photography, and valuable exposure to the entire network.

 





O U R  E X C L U S I V E  D E V E L O P M E N T S

In over 30 years we have sold 345 projects, with more than 11,500 units. The potential purchasers for these 
projects are leveraged to create more showings for your home. 

345
11 ,529 TOTAL UNITS CLOSED

DEVELOPMENTS BROUGHT 
SUCCESSFULLY TO MARKET



With billions of dollars in transactions, 

Jameson Commercial is a proven member 

of the Chicagoland Real Estate community 

since 1982.

The expertise you will find at Jameson’s 

Commercial Division applies to all types 

of transactions, from purchases to sales to 

leases. We have specialists in multi-family, 

retail, office, land, and industrial real estate 

- the right fit for your commercial real 

estate needs.

A Leader in Commercial Real Estate Since 1982

MULTI-FAMILY     RETAIL     OFFICE     LAND     INDUSTRIAL     BUSINESS

J A M E S O N  C O M M E R C I A L  R E A L  E S T A T E



LINCOLN PARK | CHICAGO, IL EVANSTON, IL

BARRINGTON, IL WINNETKA, IL

GOLD COAST | CHICAGO, IL

O F F I C E  L O C A T I O N S





G L O B A L  N E T W O R K I N G

Sotheby’s International Realty’s 19,000 associates represent one of the few, truly interconnected global networks 

in the real estate industry. Associates are constantly forging professional connections and interacting with 

peers through events hosted by our corporate network and the Sotheby’s Auction House.

GLOBAL NETWORKING EVENT (GNE)

Every 18 months, over 3,000 of the brand’s real estate 
agents and owners gather for an immersive, three-day 
conference. The GNE is one of SIR associates’ top options 
for extraordinary networking, listing exposure, and collective 
business building.

MIDWEST NETWORKING EVENT

Jameson Sotheby’s International Realty hosted the premiere 
Midwest Networking Event at the W Chicago – City Center.  
Affiliates from the Midwest and beyond gathered to learn 
from the best, as corporate executives, global partners, and 
top-producing agents shared their wealth of knowledge 
and made valuable connections.

BRAND INTRODUCTION

All Sotheby’s International Realty office owners and key 
leaders are invited to attend a brand introduction at the 
headquarters in New Jersey, followed by a trip to the New 
York Sotheby’s Auction House. The introduction helps 
reinforce brand consistency throughout the network and 
equips every office leader to maximize the brand’s offerings. 

AUCTION EVENTS

Our relationship with the Sotheby’s Auction House gives 
us unique advantages and opportunities. The Auction 
House hosts many events where Sotheby’s International 
Realty associates are able to meet colleagues and forge 
connections with Auction House clientele.





W O R L D  C L A S S  P A R T N E R S H I P S

Our brand has partnered with several leading organizations that share our corporate values and resonate with 

our real estate associates. Most importantly, we partner with brands pioneering in their respective industries 

through their pursuit of innovation and their relentless dedication to their vision and objectives. 

BRAIN RESEARCH FOUNDATION

Since its founding in Chicago in 1953, the Brain Research Foundation 

has spent the past six decades funding groundbreaking research 

dedicated to finding the preventions and cures for diseases of the 

brain and nervous system. We are very proud to partner with a local 

foundation that invests in the nation’s most innovative neuroscience.

THE LYNN SAGE CANCER 
RESEARCH FOUNDATION

The Lynn Sage Cancer Research Foundation (LSCRF) is one of the 

nation’s leading breast cancer research and education charities. Its 

mission is to support the understanding, research and treatment of 

breast cancer in partnership with Chicago’s Northwestern Memorial 

Hospital and the Robert H. Lurie Comprehensive Cancer Center of 

Northwestern University.

AMERICA’S CUP

Jameson Sotheby’s International Realty is proud to have hosted 

the opening celebration of the 2016 Louis Vuitton America’s Cup 

World Series. This landmark event in June marked the first time the 

competition was hosted on fresh water in its 164-year history.



Sotheby’s International Realty and the Sotheby’s International Realty logo are registered (or unregistered) service marks used with permission. 
Each Office Is Independently Owned And Operated. 

Although information, including measurements, has been obtained from sources deemed reliable, accuracy is not guaranteed.
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